
ELMİ İŞ Beynəlxalq Elmi Jurnal. 2025 / Cild: 19 Sayı: 4 / 64-67 ISSN: 2663-4619 

SCIENTIFIC WORK International Scientific Journal. 2025 / Volume: 19 Issue: 4 / 64-67 e-ISSN: 2708-986X 

64 Creative Commons Attribution-NonCommercial 4.0 International License (CC BY-NC 4.0) 

DOI:  https://doi.org/10.36719/2663-4619/114/64-67 
Sabina Ismayilova 

Baku State University 
Master student 

https://orcid.org/0009-0001-5566-4715 
sebine.ismayilova122@gmail.com 

 

The Power of Data Analytics-Transforming Marketing Strategies 
For Fashion Brands 

 
Abstract 

 

Relevance of the study-This study is crucial because it examines how fashion firms may use 
data analytics to inform their marketing choices, increasing sales and consumer engagement. In 
light of the fashion industry's increasing rivalry, firms may better understand customer behavior, 
forecast trends, and maximize advertising efforts by utilizing analytics. The report emphasizes how 
companies can optimize return on investment, improve client experiences, and customize marketing 
efforts. Fashion brands may maintain their competitiveness in the always changing digital world by 
comprehending the importance of data analytics.  

Limitation of research-Notwithstanding its importance, this study has drawbacks, including the 
possibility of algorithmic biases, the need for precise data collecting, and data privacy issues. All 
fashion firms, especially smaller ones, may not always have access to high-quality data, which is 
necessary for data analytics to be effective. Furthermore, given how quickly consumer preferences 
and technology are evolving, certain conclusions may become old very quickly. Last but not least, 
incorporating analytics into marketing plans necessitates a large financial outlay that not many 
companies can afford.  

Keywords: fashion and data, social media, education, search engine optimization marketing, 
artificial intelligence, predictive analytics, user experience 
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Məlumat analitikasının gücü-transformasiya marketinq strategiyaları 
moda brendləri üçün 

 
Xülasə 

 

Tədqiqatın aktuallığı - Bu tədqiqat çox vacibdir, çünki o, moda firmalarının marketinq 
seçimlərini məlumatlandırmaq, satışları və istehlakçı cəlbini artırmaq üçün məlumat analitikasından 
necə istifadə edə biləcəyini araşdırır. Moda sənayesinin artan rəqabəti fonunda firmalar analitikadan 
istifadə etməklə müştəri davranışını daha yaxşı başa düşə, tendensiyaları proqnozlaşdıra və reklam 
səylərini maksimum dərəcədə artıra bilər. Hesabatda şirkətlərin investisiya gəlirlərini necə 
optimallaşdıra biləcəyi, müştəri təcrübələrini yaxşılaşdıra və marketinq səylərini necə fərdiləşdirə 
biləcəyi vurğulanır. Moda brendləri data analitikasının əhəmiyyətini dərk edərək daim dəyişən 
rəqəmsal dünyada rəqabət qabiliyyətlərini qoruya bilərlər. Tədqiqatın məhdudlaşdırılması - 
Əhəmiyyətinə baxmayaraq, bu tədqiqatın çatışmazlıqları var, o cümlədən alqoritmik meyllərin 
mümkünlüyü, dəqiq məlumatların toplanması ehtiyacı və məlumatların məxfiliyi problemləri. 
Bütün moda firmaları, xüsusən də kiçik şirkətlər, məlumat analitikasının effektiv olması üçün zəruri 
olan yüksək keyfiyyətli məlumatlara həmişə çıxış əldə edə bilməzlər. Bundan əlavə, istehlakçı 
seçimlərinin və texnologiyanın nə qədər sürətlə inkişaf etdiyini nəzərə alsaq, müəyyən nəticələr çox 
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tez köhnələ bilər. Nəhayət, analitikanı marketinq planlarına daxil etmək bir çox şirkətin ödəyə 

bilməyəcəyi böyük maliyyə xərclərini tələb edir. 

Açar sözlər: moda və data, sosial media, təhsil, axtarış optimizasiya marketinqi, süni intellekt, 

praqnozlaşdırıcı analitika, istifadəçi təcrübəsi 

 

Introduction 

 

Seasonal trends, digital breakthroughs, and quickly shifting customer preferences all have an 

impact on the fashion industry, which is a very dynamic sector. Fashion firms must constantly 

improve their marketing tactics in this cutthroat market to draw in and keep consumers. More 

accurate, data-driven tactics are replacing traditional marketing strategies, which mostly depended 

on gut feeling and general demographic information. Brands can now make well-informed 

decisions based on real-time insights into consumer behavior, purchasing trends, and market 

demands thanks to data analytics, which has revolutionized the industry. Fashion companies may 

improve brand engagement, optimize pricing strategies, and tailor customer experiences by utilizing 

big data, artificial intelligence, and machine learning (Mane, 2024).  

Abbreviations 

  

Abbreviation English Azerbaijan 

AI Artificial Intelligence Süni intellekt 

CRM Customer Relationship Management Müştəri Münasibətləri İdarəetməsi 

GDPR 
General Data Protection 

Regulation 
Ümumi məlumatların qorunmasi 

ROI Return on Investment İnvestisiya gəliri 

ML Machine Learning Maşın Öyrənməsi 

SM Social Media Sosial Media 

BI Business Intelligence Biznes Analitikasi 

 

When correctly examined, the massive amounts of data generated by social media, e-commerce 

platforms, and customer relationship management (CRM) systems can yield important insights into 

the requirements and preferences of customers. Furthermore, firms may remain ahead of the 

competition by using predictive analytics to predict future trends. The use of data analytics in the 

development of marketing strategies has greatly raised return on investment (ROI) while 

simultaneously increasing efficiency (Challa, 2023). These days, brands may better spend their 

expenditures, develop hyper-targeted advertising campaigns, and raise customer satisfaction levels. 

Notwithstanding its advantages, incorporating data analytics into marketing plans presents a number 

of difficulties, such as issues with data privacy, the requirement for qualified analysts, and the 

expense of putting sophisticated analytical tools into place. The revolutionary potential of data 

analytics in forming fashion brand marketing strategies is examined in this study. It explores the 

ways in which data-driven insights can boost business growth, decision-making, and customer 

engagement (Pothineni, 2023).   

Research 

Furthermore, it looks at the drawbacks and difficulties of applying data analytics, offering a fair 

assessment of its efficacy. In the end, this study shows why fashion firms aiming for success in a 

digitally first world now need data analytics rather of relying on it as a luxury. Research in this area 

focuses on how data analytics helps fashion companies improve marketing efficiency, predict 

consumer trends, and achieve higher profitability. This has made data analytics in marketing an 
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essential tool for fashion brands seeking to optimize their business strategies. By incorporating data-

driven insights into marketing decisions, brands can better understand their target audience, create 

personalized experiences, and improve customer retention" (Husic Mehmedovic, 2012).  

Analysis of customer behavior is one of the main study topics. To determine consumer 

preferences and buying trends, fashion firms use information from social media interactions, loyalty 

programs, and online shopping behaviors. By using this data to segment clients according to their 

buying patterns, lifestyles, and demographics, marketers are able to create more individualized and 

successful marketing campaigns. Brands that use customer insights enjoy higher conversion rates 

and more engagement, according to studies. Predictive analytics in fashion marketing is another 

important field of study. Brands can predict future fashion trends by analyzing market trends and 

historical sales data using machine learning algorithms (Predictive Analytics in Fashion: 

Forecasting Trends and Optimizing Inventory, 2024). This makes it possible for businesses to 

introduce items that meet consumer demand, cut waste, and stock inventories more effectively. By 

determining the optimal price points based on consumer willingness to pay, predictive analytics also 

assists brands in optimizing their pricing strategy. Another rapidly expanding field of study is social 

media and influencer analytics. Fashion marketing heavily relies on platforms like Instagram, 

TikTok, and YouTube. To optimize their digital marketing efforts, firms examine sentiment 

analysis, influencer impact, and engagement data (We amplify change Through meaningful 

messages). Brands can work with the relevant influencers and develop audience-resonant 

campaigns thanks to data-driven insights. Notwithstanding its advantages, research also identifies 

obstacles and restrictions to data analytics adoption. Data security and privacy are major issues. 

Fashion firms must guarantee ethical data collection and transparent use of consumer information in 

light of growing requirements such as the General Data Protection Regulation (GDPR). Smaller 

fashion firms also frequently encounter financial limitations and technological difficulties when 

putting advanced analytics tools into practice. Real-world (and hypothetical) cases (The power of 

big data ın predictive analytics). 

The Bestseller of the "Grandma Sweater"- An algorithm used by a high-end fashion brand 

predicted that a specific knitted jumper would only be popular with senior consumers. But data 

analytics also showed a sharp increase in Gen Z customers' searches for "vintage aesthetic" apparel. 

Rebranding the sweater as "Grandma Chic" and even employing young influencers to pose in warm 

settings was a risk taken by the brand. The sweater went viral and sold out in a matter of days, 

demonstrating how data analytics can assist brands in discovering hidden treasures (Gong, 2024).  

Those "Ghost Customers" Who Made No Purchases- When thousands of customers placed 

items to their carts but never checked out, an online fashion merchant became perplexed. Many 

shoppers were simply making fictitious carts in order to "fantasy shop" or wait for sales, according 

to data analytics, which exposed an amusing reality. The company replied with customized emails 

that said, "Your dream dress is crying in your cart—set it free!" and provided modest, temporary 

savings. Thousands of ghost consumers were turned into actual buyers thanks to this tactic! The AI 

That Assumed Pajamas Were Suitable for Social Events- Artificial intelligence (AI) was used by a 

large fashion retailer to analyze shopping trends (Sylvestre). One day, the AI began suggesting silk 

pajamas as “perfect party outfits.” The marketing team was perplexed and discovered that the AI 

had been trained on data from the 2020 pandemic, when people were wearing pajamas all day, even 

to Zoom parties! Rather than correcting the AI right away, the brand capitalized on the error by 

releasing a collection called “Party in Pajamas,” which proved that even data-driven errors can lead 

to fashion triumphs (Wayne)!  

The "Invisible Man" Who Kept Buying Dresses- A consumer had ordered more than fifty outfits 

for women, but they were always returned right away, according to a fashion e-commerce site. This 

was identified as anomalous activity using data analytics. Following further research, it was 

discovered that the "customer" was actually a social media personality who was "borrowing" 

clothing for Instagram photographs and then returning it! In response, the company introduced a 

"Fashion Rental Subscription" that lets customers borrow clothes for a price rather than giving them 

back. This created a lucrative business model out of a cunning trend (Unknown Author)!   
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Conclusion 

 

These cases show how data analytics can lead to unexpected insights, hilarious mistakes, and 

creative marketing solutions in the fashion industry!  

Overall, studies show that using data analytics effectively improves marketing tactics by 

enhancing corporate profitability, optimizing advertising efforts, and offering deeper customer 

insights. Fashion firms will have a competitive advantage in the market if they can effectively 

incorporate data analytics into their marketing plans as technology advances.  
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